Keeping Hotels.com website looking fresh and working smoothly is a big task for us Front-end
Developers, this is why we are looking to grow the team so that we can focus on implementing new
features and functionality whilst innovating within the search and booking experience.

Having over 30 million monthly visitors across multiple brands in 80 countries in nearly 40
languages and growing does still pose some interesting technical problems, but taking complex
tasks and making it super simple and intuitive is what makes our job entertaining so we can focus
on delivering quality features and products to our global customers.

About you:
Have you been tirelessly sharpening your web development skills for the past several years?

Can you write JavaScript in the browser with and without jQuery?
Do you know the difference between HTML, XHTML and the Doctypes?

Have you coded with any of the following dynamic scripting languages? (PHP, Python, Rails,
Perl) or dabbled into Node.js?

Can you make Photoshop/Firework mocks come to life with HTML, CSS and JS?

Do you know the difference between i18n and 110n?

XSS and CSRF are second nature to your development process?

/Ma-z0-9_-]{3,16}S/ d0e5_wh4t?

Does the following ring any alarm bells? S("body div div span #foo:eq(0)") if so why?
Do you know the techniques to decrease page load?

We don't hire just for the sake of it, we hire the best people, and trust them to do what’s right!
With your knowledge and experience, you will work closely with product managers, user experience
developers, creative designers and software engineers using multi variant testing, analytics,
usability testing and good old common sense to help make key decisions with the development of
the website.

If you know the answers to some, if not all the questions above and want to develop a web
application with global reach using a multitude of technologies outside the usual
LAMP/MAMP/WAMP stack, then come in to our office at Angel Building for a chat!

About Expedia:
Our mission is to revolutionize travel through the power of technology.

Collectively, the Expedia brands cover virtually every aspect of researching, planning, and booking
travel, from choosing the best airplane seat, to reading personal travel reviews of hotels, to
planning what to do in a destination once you arrive. The Expedia portfolio serves both leisure and



business travelers with tastes and budgets ranging from modest to luxury. Expedia delivers
consumer travel demand from nearly every continent to nearly 140,000 hotels and hundreds of
airlines, tour operators, car rental companies and destination services supply partners. Please visit
http://bit.ly/expediabrands to learn more about our travel brands.



